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ETHICS IN THE FLUID POWER INDUSTRY
By David Michelle
I’m very fortunate in that through my experience in the fluid power industry I have witnessed many cases over the years of which I now consider to be of a nature that is no longer acceptable within our fraternity. I have seen invoices and statements given or shown to third parties who were trying to manipulate or to discourage the buyers from dealing with a company in question.

I have seen blatent lies condemning competitors products. I have seen stolen goods in the market places.  Have heard people condemning and criticising the management of the company they work for.

As I’ve grown older I’ve realised that there must be certain ethics in business that must be adhered to. The days of condemning another company’s products are numbered, to do so lacks professionalisn and a total lack of ethics by the person(s) that need to get sales by any means fairly or unfairly.

It is with some pride that we, at Genflex, have instructed our entire staff that they will conduct their work at the company, according to the Code of Ethihcs laid down b y the South African Fluid Power Association (SAFPA). This Code of Ethics, which we ask each and every one of our branch managers to sign is the very backbone of our management philosophy.

Genflex will:

· Treat all business relationships in a fair and equitable manner with respect and dignity, irrespective of race, colour, nationality, creed, gender, sex, sexuality, language, culture, religion, age, physical disability or political views

· Cultivate and maintain a healthy relationship within the fluid power industry, based on mutual trust, honesty and respect
· Strive continuously and overtly to achieve acceptable performance within the industry and not to bring the industry into disrepute

· Satisfy customers’ business needs promptly and professionally ina respectful manner, and to comply with the customers’ legitimate and reasonable requests

The full SAFPA Code of Ethics is available on their website at www.safpa.org.za
It’s not common knowledge but it is a fact that all advertising is actually good advertising as it brings to the purchaser’s attention, the name of the company which has been denigrated. The fact of the matter is that most purchasers remember the name of a company but forget what was said about it. It is our experience that the unethical company(ies) are actually helping its comnpetitors to market their products.

The hydraulic industry has its own mouthpiece through the Motion Control journal, and each and every company in our industry is entitled to receive a copy of the publication. If any company is not receiving the publication, they are more than welcome to contact me by fax on 011 900 4598 and I will arrange for their company details to be placed on the mailing list.
For those of you who are not yet members of SAFPA, I would suggest that you contact the Secretariat on Tel: 011 888 7163 who will forward an application form to you.

Further information is available from: David Michelle, Genflex Hydraulics, Tel: 011 900 3235/6/7 Fax: 011 900 4598 e-mail: Genflex@iafrica.com. www.genflex.co.za
Issued on behalf of Genflex Hydraulics by SJC Creative, Sue Charlton, Tel: 011 782 7164 Fax: 011 888 7994 e-mail: sjc@worldonline.co.za www.sjccreative.co.za
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